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ABSTRACT

The current work deals with exaggerating expressions in the Kurdish language -Northern Kurmanji
everyday conversations. This linguistic phenomenon is used for elevating or minimizing entities,
characteristics, or actions. It is a figure of speech employed in both language and literature, for the
former, the term "exaggeration’ is used, while for the latter, the term put into a function is ""hyperbole™.
The concepts expressed in this figure of speech sometimes go beyond logic to represent the extremes in the
two ends of a scale in amplifying and/or minimizing ideas. The study concluded that exaggerating and
hyperbolic expressions are the same in content, but the former is a property of the language of interaction,
while the latter is employed in literature. Politeness and impoliteness, and two ends extremes are
manifested by exaggerating expressions. Conventionality and abnormality are the two basic
characteristics of exaggeratory expressions; that is, the speaker may use very illogical content to show
exaggeration and this is received by the listener in a conventional way that the expressions are common in
language despite of their abnormality.

KEYWORDS: Over/understatement, Hyperbole, Pragmatics, Stylistics, Sociolinguistics, Figures of

Speech

INTRODUCTION

Language, whether spoken or written, is
rich in expressions in which there is a
mismatch between the dictionary meaning and
the non- literal meaning. Exaggeratory
expressions are expressed by different linguistic
conventions to show underestimation and/or
overestimation. Exaggeration falls within the
domain of figurative language, also known as
rhetorical or stylistic device; it is the non-literal
use of language to evoke mental images and
sense impressions  (Altikriti, 2016: 130).
Figurative language is pictorial or poetical. It has
a more powerful, distinctive or pleasing impact
by the intentional deviation from the ordinary
mode of speech (Douglas, 1931: 232-233).
"Trope" is another term for figurative language,
meaning "turn” to achieve figurative purposes,
including irony, allegory, hyperbole, litotes,
simile, personification, pun, metonymy, etc. The
term “overstatement” functions as a general
term, incorporating hyperbole, excess, super-
fluency and amplification (Norrick, 2004: 1728).
However, the aforementioned term cannot be
counted as a general term; hence, hyperbole can

be over or under-estimation, putting the notion
on a scale of plus or minus.
Statement of the Problem

To the researcher's best knowledge, no
serious attention is paid to the expressions that
employ exaggeration in Northern Kurmanji;
therefore, the study would count as an academic
reference for scholars and will fill the gap in the
related literature.
Aims of the Study

The aim of this study is to provide an
academic account of exaggerating expressions in
Northern Kurmanji with reference to English.
Both sociolinguistics and pragmatics are the
major disciplines considered in the study.
Research Questions

The study raises the following questions with
respect to the topic in question:
1- What is the difference between exaggeration
and hyperbole?
2- What are the idiomatic expressions that are
employed for exaggeration purposes?
3-What is the purpose of
exaggerating expressions in language?
4- To what extent do social variables affect the
use of the expressions?

employing

37



Journal of University of Duhok.,Vol. 25, No.2 (Humanities and Social Sciences),P 37-51 , 2022

38

5- What are the significant
expressions in Northern Kurmanji?
Hypotheses

The current study hypothesizes the following:
1- Exaggerating expressions and hyperbolic
expressions are the same.

2- Both exaggerating and hyperbolic expressions
are conventional, memorized by heart.

3- Despite of the odd expressions, hyperbole and
exaggeration are normalized expressions in the
community; that is, abnormal is considered
normal.

4- Exaggerating expressions are employed to
express extreme politeness and extreme
impoliteness.

5- Exaggerating expressions have two extremes
with no relative degree hanging between the
two.

Scope of the Study

The study is limited to everyday exaggerating
expressions only; the literary works are not
consulted for data collection and analysis. Taboo
expressions are outside the scope of the current
work. Regarding dialect, only Northern
Kurmanji/ Bahdinan area is used for analysis
with reference to English.

Since convention and creativity are human
language-specific features, the current work
cannot be exhaustive as exaggerating
expressions can be infinite in number and there
is always the possibility to have novel notions
expressed linguistically.

Another point to add, prosodic features of
language are not considered in the current work
as means of analysis.

The focus is on the idiomatic expressions of
exaggeration.
Data: Collection and Data Analysis

The arm chair approach to sociolinguistics
is employed for data collection. When
indispensible, this approach is used in the
current work in certain necessary situations. It is
a productive means in sociolinguistics. It can be
based on a systematic data collection method or
on one own experience. It includes elements
such as language, speaker and addressee, topic
and personal experience the last seen as a rich
source of information relating to society
(Hudson, 2001: 1).

The exaggerating expressions are collected
through focus group discussions. The questions
are designed by the researcher and approved by
the jury members. Twenty subjects are involved
in providing data after taking their informed
consent. Ten males and ten females from diverse

exaggerating

social, economic, and educational attainments
are consulted. Their native language is Northern
Kurmanji and they are people from Duhok and
its suburbs.

Before getting data, the researcher explained
the topic for the subjects and provided them with
some examples of exaggerating expressions. The
time span allocated for the focus group
discussions is sixty minutes. Natural observation
is also a means of data collection used in this
study for the sake of getting authentic data. The
expressions are transcribed into International
Phonetic Alphabet and translated into Kurdish.
The literal meaning as well as the intended
meaning are provided to show the situations in
which exaggeration is used.

Exaggerating expressions are categorized
according to the typology provided in the
literature review and both the semantic meaning
and the pragmatic interpretation are provided.

Additionally, the study also considers
spontaneous speech in natural situations, the
technique known as the ethnographic approach,
Hymes (1962, 13-53) being a pioneer in using
this method.

Demographic Information and Details

The informants consulted for data collection
are 40 people: 20 males and 20 females. Their
ages range between 20 and 60 years. All the
subjects speak Northern Kurmanji and it is their
native language. They are of diverse educational
attainments and live in the Kurdish community;
thus, they are fully exposed to Kurdish everyday
interactions.

The Model Adopted

Omer and Khalaf's (2009) work is adopted in
the analysis of types of the exaggerating
expressions in Northern Kurmanji; Van Djik’s
(2006) is employed in identifying the pragmatic
function of the expressions, while for the
identification of the devices, the study adopts an
eclectic model, as provided in the literature
review in 2.3 sub-section.

Significance of the Study

The current research can be counted as a
humble contribution to both Kurdish language
and Kurdish culture by introducing the different
exaggerating expressions used in the language in
question.

Exaggerating Expressions: An Overview
Exaggeration and Hyperbole:

The origin of exaggeration goes back to Latin
exaggeration which means "to magnify, to heal
or pile on"; it is magnification beyond the truth
limits; it is an abnormal overstatement, increase
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and enhancement (Vocabulary.com). The term
"Hyperbole" was first used by Aristotle,
meaning extravagant exaggeration, beyond
possibility, better or worse, greater or less, or
greater intensity than in reality (McCarthy and
Carter, 2004: 15).

It is one of the rhetorical devices or figures of
speech. The semantic interpretation is not taken
into account as exaggeration is more associated
with non- literal meaning than the literal one. It
shows the intense feelings and impressions
expressed by the speaker towards the hearer.

Diagram no.l illustrates the relationship
between the semantic meaning and and the
hyperbolic meaning:

Literal Hyperbolic Hyperbolic
(semantic) (intended) (unintended)
Meaning Meaning Meaning
Untidy Messy Destruction

< »
< »

Diagram NO.1: Relationships of Hyperbolic
Expressions
(After Claridge, 2011: 27)

The employment of exaggeration is a means
of attracting listeners in a powerful way
(Claridge, 2011:1) and hyperbole is described as

a stylistic rhetorical device in which the
statements are obviously  exaggerated
(Henkemans and Francisca, 2013, 1-2).

Interactants use statements that are not true for
the sake of emphasizing real situations. It is the
expressions of something that is unexpected to
happen and the statement is not taken literally,
but rather figuratively.

Exaggeration violates Grice's Maxims of
quality and quantity by maximizing and/or
minimizing them (Wales, 2014: 42).

Pragmatic Functions of Exaggeration

There are three major functions of
exaggeration; namely, emphasis (Fogelin, 1088:
13), manipulation that shows dishonest
influence adopting the stereotype "aims justify
means” (Van Djik, 2006: 360- 362), and
humour, seen as a universal comic device
(Draitser, 1994: 135). Another function can be
added; that is, sarcasm employed not for fun
purposes, but for destructive criticism. However,
some other functions can be added, like in
eulogy as a representation of antithetical
postures that contrast with idealism and
optimism (Leech, 1969: 170). The employment
of  exaggerating  expressions is  for

foregrounding, highlighting, and demonstrating
aspects of communication whether linguistic or
non- linguistic, having the function of attracting
the addressee and/or the reader is inevitably a
common function (Ali, Salman, and Hasson,
2016: 398)

Exaggeration Devices

1- Hyperbole is a bold exaggeration and
provides the listener with an extra note; it is used
in formal situations for persuasion later in
literature and stylistics (Claridge, 2011: 7-37). It
is used to express feelings and states of mind in
a crystal- clear way (Fussel and Krueuz, 1998:
94). Exaggeration and hyperbole express ideas
excessively; exaggeration is a general notion
while hyperbole is a literary rhetorical device
(Difference  between  Exaggeration  and
Hyperbole, 2017).

Leech (1969: 146) uses ""honest deception”
as a term for hyperbole. Despite indicating the
true state of affairs, hyperbole is a wrong
realization of the situation, indicating
truthfulness is relative and a matter of degree.

2- Irony: Exaggeration can be used to mean the
opposite of what is said. Being perceptual and
contextual, irony must be idiosyncratic and
persuasive (Sharp, 2009: 35).

3- Simile: It is comparison between two entities
sharing one similar feature, using "as" or "like".
This is a figure of speech employed for
exaggeration purposes (Cruise, 2006: 165).

4- Metaphor: It is the implicit comparison and
perceived similarity, like "the foot of mountain™
(Chapman and Routledge, 2009: 131).

5- Rhetorical  Questions:  These are
questions used for assertion and not seeking the
answer. These are effective devices for
exaggerating expressions. Taking pragmatics
into account, a positive yes- no rhetorical
guestion has a negative assertion as to its
illocutionary force, here as a negative yes-no
question has a positive implication (Black, 2006:
26).

2.4 Types of Exaggeratory Expressions

Exaggeratory expressions are of diverse types
(Omer and Khalaf, 2009: 766- 770) and as
follows:

1- Quantifiers of number, measurement terms
of weight, length, area, and so on, containers of
time units. According to Colstone and Keller
(1988 cited in Omer and Khalaf, 2009),
overstatement can stretch to infinity, while
understatement can stretch to zero. Therefore,
one can say that exaggeration can be in analogy
with the scale "either or neither”, i.e. "black and
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while", as there is no intermediate level that

shows grey.

Container Items are wused to show
exaggeration. For Example, Abstract and
Concrete Items are used hyperbolically to

indicate terms of piles,
collective nouns.
2- Time Expressions and Length of Duration,
like “hours, days, years, and so on”
3- Scalar Modifiers, like gradable adjectives
and verbs use the extreme point on the scale.
- Adjectives describing size, like “huge” and
“immense”.
- Intensifiers are employed for strengthening and
emphasizing certain elements of the proportion,
like an intensification of suffering, as in
“starving”, “boiling”, etc., extreme approval,
“absolutely”, the highest point on the scale by
the superlative adjectives, as in “the newest”,
“the largest”, swear words functioning as lexical
intensifiers, like “hell”. They are often
accompanied by hyperbolic expression in the
case of insults, reviles, abuses or curses.
Examples are: “It is hot as hell.” Using
paralinguistic features, like rising intonation and
heavy stress are often employed to show how
furious the speaker is. Comparison also
functions as an exaggerating expression, as in
“like a beast”. Conditionals indicating
improbability and impossibility, as in “T will not
give it to you even if you die.”
4- Idioms as  exaggerating  expressions:
Conditionals as Culture- specific Idioms, like
when the Arabs say “I will cut off my
mustache”, Body- Parts Idioms, like “It costs
an arm and a leg.” Religion Idioms, like “for
God’s sake”, Military Metaphors Idioms, like
“the army of the frog”
5- Cognates mean the subject and the object are
derived from the verb, syntactically and share
the same meaning semantically (Crystal, 2008:
83-84), as in: Employers employ employees.
6- Proverbs also can express the extreme level of
ideas, denoting exaggeration, like “After the
storm comes, the sun shines.”
2.5 Kurdish Language and Kurdish Culture
Kurdish is a west Iranian language spoken in
Kurdistan; it ranks as the third-largest Iranian
language group, after Persian and Pashto, having
various dialects. It has two essential dialects: the
northern group spoken from Mosul, Iraq, into the
Caucasus- is called Kurmanji. The central group,
Sorani, emerged as the major literary form of
Kurdish. It is spoken from a broad region that
stretches roughly  from Urmiyah, Iran, to the

more specifically

lower reaches of traditional Kurdistan in lIrag.
Sub- dialects of Kurdish are: Kermanshahi, Leki,
Gurani, and Zaza (Encylopedia Britanica, 2012).
However, there is another notion that the origin
of the Kurdish language is an Indo-lIranian
branch of an Indo-European language family,
majorly, it splits into three main groups:
Northern Kurdish (also known as Northern
Kurmanji), Central Kurdish (Known as Sorani) ,
and Southern Kurdish. It is written in two
orthographies: Arabic and Latin (Kurdish
Language)
2.6 Data Analysis

This sub- section is primarily devoted to
analyzing the data, both quantitatively and
qualitatively.

Question Yes No

Q1: Do you use exaggerating 34 6
expressions in your language?

Despite the fact that six informants refuted
using exaggeratory expressions in their
interaction, with the flow of the focus group
discussions and as they heard examples from
their peers, they changed their minds and said
that they do use such expressions in their
everyday language.

Q2: If yes, with whom do you usually use
exaggeratory expressions?

There was consensus among all the
informants that exaggeratory expressions are
used with their best friends; the people they are
familiar with and these expressions are
characteristics of informal situations in which
there is no sense of disrespect.
Q3: Why do vyou use
expressions?

The motive behind the use of such expressions is
love and closeness. It is to show certainty of the
information conveyed; the sincerity of the
speech act; emphasis; extreme expression of
one’s feelings.

However, avoidance of using exaggeratory
expressions is common in the Kurdish culture as
the speakers may be accused of being envious.
Beauty Expressions

- /gilo:pa/ - She is a torch. She is a light bulb.
She is gorgeous.

- /hervae/ - She is the moon.

- /yeeza:le/ - She is a deer.

exaggerating
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- Imeeli:keejee/ - She is a queen. She is a beauty
queen.

- /hu:rijee/ - She is a mermaid.

- Ingesteelaejee/- She is Nestle. She is so delicate
and sweet. She is a chocolate bar.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

culture-

- /herva: tfa:rdee feevije/- She is a fourteen-night
moon.

Pragmatic Function: Emphasis.

Exaggeration Device: Metaphor.

Type of Exaggeration: Quantifier — numeral.

- Iru:sijee/ - She is Russian. She is as white as
Russian girls. She carries Russian beauty genes.
Pragmatic Function: Emphasis.

Exaggeration Device: Identification.

Type of Exaggeration: Country.

Has white complexion

- Iweeki: baefrejee/ - She is like snow. She is
snow- white.

Pragmatic Function: Emphasis.

Exaggeration Device: Simile.

Type of Exaggeration: Idiom.

- 131 beefre spi:tirae/- She is whiter than snow.
Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Gradable adjective-
comparison.
- [ pembijee/ - She is cotton. She is so tender
and soft.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

Has black complexion

- I31 tenije reeftiree/ - S/he is blacker than soot.
Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Gradable adjective-
comparison

Has a big ugly nose

- /difin fa:lu:kee/ - His/her nose is a sickle.
Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom- culture specific.
Very Hungry

- [mir 3brrsa:da:/ - He is dying of hunger. He is
starving.

Culture-

- /na:n ni:nae bixu:t/ - Has no bread to eat. Has
no means of sustenance.
- Imiru:v xweera/ - S/he eats human beings. She
is so jealous. She is glutton. She is voracious
eater.

This illustration has two meanings: eating a
lot, and envying people.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Idiom culture-specific.

- /daest kortae/ - He has a short hand. He is poor.
S/he is insolvent.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom- Body part.

This exaggeratory chuck of speech is used to
refer to poor people and also to refer to those
who have connections.

Appreciates no one

- Iketka: tfa:f ku:raejae/ - S/he is the blind cat.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

This means whatever favour people do for
her, she does not take it into consideration and
she shows no appreciation.

Very Rich

- /lu:rdee/ - He is a lord. He is so wealthy. He is
so loaded.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

- /heefik sti:ree/ - He has a thick neck. This
statement shows that the person is very rich, has
a position, and is well- connected. He is a big
wheel.

This exaggeratory expression has the same
analysis as the previous one with one difference
that the device is an idiom of body part.

- [fu:la/ - S/he is full. This description in
Kurdish has to do with money not with food.

She has all that she needs. She is super rich. She
is affluent. She rolls in money. 10,000 USD is a
petty amount for her.

- /millionera/. S/he is a millionaire.

- Ina:betae deefteracke pa:re/- The word “daftar”
is used in the Kurdish community to refer to
10,000$. This exaggeratory expression is
translated into “S/he does not call dafter
money.” This means "dafter”, i.e. 10,000$ is a

Culture-

Culture-
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very small amount of money for him to that
extent, bit is not counted money for him.

These two utterances do not adhere to the model
adopted for the analysis.

Very Generous

- /ldeef wi: haespak v qaespak ?ekimn/ - For him, a
horse and a date are the same. He is a very
giving person. He is so generous.

Pragmatic Function: Emphasis.

Exaggeration Device: Simile.

Type of Exaggeration: Idiom- culture specific.
Very mean

- lta;ja: xo: na:deete keese/- S/he gives his/her
fever to no one. S/he is so miser/ stingy.

- [ribSe dgrri:t v na:baerdeet heeta: dbi:te bensaed/
- S/he grabs quarter and does not release it until
it becomes a half. S/he is unbelievably tight-
fisted. She is so greedy.

It is to be noted that Irag currency 250 IQD is a
quarter while 5001QD is a half.

- /duhni: 31 ketfe tfedkaet/- S/he makes oil from
the dick.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom- culture specific.
Very Easy

- /31 ?a:v veexa:rne bsa:na:hi tire/ - It is easier
than drinking water. /weeki: ?a:v vexa:rne je/. It
is like drinking water.

It is a piece of cake. It is a child’s play.

The first structure is comparison, while the
second structure is simile.

- [fira: a:ve je/- It is a slurp of water. It is so
simple and easy.

This is an idiom of Kurdish culture- specific.
Pragmatic Function: Emphasis.

The first utterance shows hyperbole while the
second utterance indicates metaphor as
exaggeration devices.

Type of Exaggeration: The first utterance is
comparative adjective while the second utterance
while the second is a culture- specific idiom.
Very clever

- [ to:p&/ - S/he is a bomb.

- ko:mpju:tere. S/he is a computer.

- Ixeebi:rae/. S/he is an expert.

- [Ra:gire/- S/he is fire. This expression is
used for both sexes to indicate cleverness, but it
can also express naughtiness when describing
females. She is so smart. She is not docile.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idiom-
specific.

culture

- Ikees na:geehi:te/ - Nobody can reach his/her
level. She is second to none.

A conventional utterance used by the Kurdish
speakers to show exaggeration.

Very Lazy

- IKa: ja: dseeri:da:/ - Hay is in his head.

The equivalent translation into English is: He
is so foolish; he has got nothing between his ears
Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.
Type of Exaggeration: Idiom- body part.

Very Naughty

- lev ja: baera:ze/ - She is naughty.

She cannot be controlled. She is wild.

- /guorge/ - He is a wolf. This exaggeratory
expression is used only for males.

- lev filflee/- She is chili pepper.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

Very delicious

- /heft taom 3e dhen/ - It has seven tastes.
Equivalently translated, it can be: It is so
delicious. It makes my mouth water.

- IXa:rna: te deredze ?ekae/. Your food is
number one. It means: your food is optimal.
Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Quantifier- numeral.
The first utterance uses a cardinal number to
show a huge number of tastes while the second
utterance employs an ordinal number to show
the uniqueness of the food.

culture-

- /de tiblet xo: di:vda a:li:si:t/ - You will lick
your fingers after you eat it. It will make you
desire for more of it.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom — Body part.

- /haeja:te/ - It is life.

It is the best

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idiom -
specific.

Eats a lot

- Itfi d3a:ra: terna:bi:t/ - S/he never gets full.

She binges. She is a binge eater.

- /deev baxf@/ - He has an open mouth. This
expression is used for someone who eats a lot
and it is also used to say s/he brings bad omens.
He is a jinx.

culture-
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- [zik dirha:jee/ - S/he has a torn belly.
His stomach is bottomless. He has a bagful
stomach.

For the above utterances, the pragmatic
function is emphasis, the exaggeration device
is hyperbole. As for the type of exaggeration,
the first is a culture- specific idiom; the other
two utterances are idioms of body part.

Very unlucky

- /bitfi:tee seer baehre de hifik bi:t/ - If S/he goes
to the sea, it will dry.

- Ira:za: fans waezSkiri: ev je dxeu bu:/- When
luck distributed, he was asleep. He has no luck at
all.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Conditionals.

- Itft fans ni:ne/ - Has no luck. This is an
absolute description of zero luck.
Very tricky
- Irizvijee/ - He is a fox. This expression is only
used for males.
He is so cunning and devious.
- Ima:re/ - She is a snake. This means that she
does harmful things to others without letting
them notice anything. She is a snake in the grass.
S/he is so untrustworthy. S/he is so conniving.
- Ibaekojee/- He is Bako. Bako is a proper name
from the love story, in the Kurdish culture, of
Mam and Zeen. Bako was a person who was
doing bad things in order that Mam and Zeen
don not get married.
He is gossipy. He is ill- intentioned. He is
destroyer of love relationships.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — culture-
specific.

- /de te beete ser 2a:ve v ?Pi:niteve tehni:/.
S/he will take you to the water and bring you
back thirsty.

- /de tee Iseer tila: xo: legzivri:ni:t/. S/he will spin
you on his/her finger.

- She will toy your feelings. She will easily
deceive you.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific.

Regret

- leu de leqa: Itlet xo:dat/ - S/he will bite his/her
fingers.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific.

Very Happy

- lev dfri:t 31 kerfa:da:/ - S/he is flying out of
happiness.

S/he is on cloud nine.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific

Very Fast

- lteja:reejee/ - S/he is an aeroplane/ so agile.

- Isa:ro:xee/ - S/he is a rocket.

- Iweeki: brri:sijee/ - It is like lightening.

In the above three utterances, the pragmatic
function is emphasis; in the first two the
exaggeration device is metaphor while the third
utterance manifests simile. All the utterances are
culture- specific. All of them are Kurdish culture
specific as types of exaggeration.

Very Slow

- IKi:szela®jee/ - S/he is a turtle.

Pragmatic Function: Emphasis.

Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Regular Idiom.
- /Iseer heka: brevadtfi:t/- S/he walks on eggs.
S/he is very cautious and slow- paced.

The utterances show emphasis as the
pragmatic function, the exaggeration device of
the first is metaphor while in the second is
hyperbole. Exaggeration type is culture specific.
It is to be noted that the first utterance can be
identified as a universal phenomenon that all
turtles are slow in movement.

Interferes in women's issues.

- Iseerzinka/ - He has the head of a woman.

He is sissy.

This expression is only used for males to show
that they interfere in minute details related to
women that it is a stigma for a man to pay
attention to. This is a hyperbolic expression that
shows emphasis and the type of exaggeration is
body part.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom — Body part.
Very inquisitive

- Ixeja: na:f haemi: grra:ra:jee/ - S/he is the salt
in every food.

She has a finger in every pie.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific.
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Very ugly

- /weeh[a/ - s/he is a beast. This expression has
different meanings: when referring to women, it
indicates ugliness, while when referring to men,
it describes them as big in size.

- /deehbajee/ - She is a beast.

- Ibiznee/- She is a goat. This is female- specific
saying to denote her ugliness and stupidity as
well.

For the above utterances, the pragmatic
Function is emphasis, the Exaggeration Device
is hyperbole, type of Exaggeration is Idiom-
culture specific.

Very big

- Iheesa/ - She is a horse.

- Itfele/ - She is a cow.

- /heftiree/ - She is a camel.

- lev fi:le/ - S/he is an elephant.

- /hirtfee/ - She is a bear. It means big and ugly.

The above four descriptions are female-
specific expressions.

- /hindi: tfija;jeekije/- 1t is on the size of a
mountain. She is overweight. She is a mountain
big.

It is to be noted that this description can be
used to refer to difficult work.
- /hindi: dinja;jekeje/- It is on the size of
mundanity.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom. Culture-
specific.
- /hindi: daehbaejee/- He is like a monster.
- [S1mla:qa/ - S/he is a giant.
Pragmatic Function: Emphasis.
Exaggeration Device: Simile, the second is a
metaphor.

Type of Exaggeration:
specific.

Idiom. Culture

- [fmefe dkeetee ga:mef/- S/he makes a buffalo
froma fly.
She makes a mountain out of a mole hill.

The type of exaggeration is an idiom of
culture specific.
- /hindi: deeha: je/ - S/he is of the size of ten
people. Here, the word “people” is not
mentioned in the Kurdish structure, but it is
understood by the grammatical structure of
ellipsis. The type of exaggeration is a
quantifier; namely, numeral.
Very slim
- /da:rke mo:te/ - The stick of ice- cream.

He is so skinny. He is like a match stick.

Pragmatic Function: Emphasis.

Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Culture-
specific.

- /heema: de hewa: bat/- He can be flown away
by the wind.

He is so slim and light.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific.

The person is very thin that has a very small
weight to the extent if there is wind, it will take
him with it.

- Ixirxra:  heestijet wejae/ - Her bones are
crackling out of skinniness.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms — Culture-
specific.

The onomatopoeic word is used, the sound of
the bones to emphasize the idea that the person
is very thin and there is no flesh, as one hears the
sound of the bones.

Very fat

- lev seed ki:loro/- S/he is hundred kilos.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Quantifier.

- leu tfela/- She is a cow.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Culture-
specific.

Metaphor is the figure of speech employed
for exaggeratory purposes and this female-
specific expression.

Very tall

- /weki: spi:ndare je drezee/ = S/he is as tall as a
poplar tree.

Pragmatic Function: Emphasis.

Exaggeration Device: Simile.
Type of Exaggeration:
adjective.

- [Sa:amu:daejae/ - S/he is a pillar.

- [zzera:faejae/ - She is a giraffe.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idiom- Regular.

- /heeta: sibazhi: eva:ri: je drezee/- He is tall till
tomorrow evening.

Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Scalar modifier-



Journal of University of Duhok.,Vol. 25, No.2 (Humanities and Social Sciences),P 37-51 , 2022

Type of Exaggeration: Time expression and
duration of time.

Repetition

- [?&vee sed dza:ra: mm gu:t/ - | told you
hundred times.

- [?&vee hiza:r dza:ra: mm gu:t/ - | told you
thousands of times.

- [?&vee deh d3a:ra: min gu:t/ I told you ten
times.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Quantifier.

Waiting for a long time

- [Pevae qernekae @z lhi:vja: te/- | have been
waiting for you for a century.

- [Pevee sifeteke ®z lhivja: te/ - | have been
waiting for you for an hour.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Time expression and
duration of time.

In the above two exaggeratory expressions,
the speaker may have been waiting for 20
minutes; for example, but he will exaggerate and
use the words: century and an hour.

Very rude

- Itf1 dil ni:n&/ - S/he has no heart.
S/he is hard-hearted.

- /dil beera/ - He has a stony heart.
- [d1l reeqae/ - He is hard- hearted.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Body Part.
- /be reehme/ - S/he has no mercy. S/he is so
ruthless.

Type of Exaggeration: Idioms — Body Part.

- [ka:firae/ - He is an infidel. This description is
used for men and rarely for women.

Pragmatic Function: Emphasis.

Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Regular.
Very courageous
- [feree/ - He is a lion. /fer fere tf1 3inae tft merae/.
Lion is a lion whether male or female. This is a
proverb.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Culture-
specific. The second is a proverb
To praise someone
[zere zeeree/. S/he is yellow gold.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Culture-
specific.

It is a convention in the Kurdish culture
that women like gold a lot and ask for much
gold when they marry. Thus, gold is used to
show value of a person and the colour "yellow"
is used to identify gold as an exaggeratory
device, otherwise everyone in the Kurdish
culture knows that gold is yellow; as the Kurds
are not familiar with white gold.

- Itf1 bo: nachetee gu:tin/ . One can say nothing
about him/her.
S/he cannot be praised enough.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Idioms — Regular

To dispraise someone
- [sifree/. S/he is zero.
S/he is nothing/ futile.

Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration:

Numeral.

Quantifier —

-/ba:bo: tee fira:nd/ - Oh! Daddy, you flied him.
Here the word “daddy” does not mean that the
speaker is addressing his dad; it is a
conventional expression used in the Kurdish
language to show astonishment, usually the
negative astonishment.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Regular idiom.

Very angry
- /Ima: min ba:be ta kuftijee/. Have I killed your
father?
This is a rhetorical question that doesn’t need an
answer on the part of the addressee.
Pragmatic Function: Rhetorical Question.
Exaggeration Device: Metaphor.

Type of Exaggeration: Idioms — Culture-
specific.

- [Ra:gir 31 na:ftfa:va: dtfi:t/ - Fire goes out form
his eyes.
He is so furious.
- [dikela: 31 na:f tfa:va: dtfi:t/ - Smoke goes out
from his eyes.
S/he is outraged.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Idioms — Body Part.
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- Ipega: 31 kerba:da:/ - S/he burst out of anger.
- It nema;je de peqmm/ - | am about to
explode.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Idiom — Culture
specific.
A very bad place
- /dzehnaemae/ - It is hell.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
- Type of Exaggeration: Regular Idiom
A woman who has many kids
- Ima: kevri;fkee/ - Is she a rabbit?
She is a fecund of rabbits.
- Ima: ketka/ - Is she a cat?
Pragmatic Function: Emphasis.
Exaggeration Device: Rhetorical Question.
Type of Exaggeration: Intensifier.
Congratulations
- lhiza:r sa:li:bi:/ - May you live a thousand
years.
- /seed xera: 3e bi:ni:/ - May you be blessed with
hundreds of blessings.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Quantifier, numeral.
Carefree
- /ldeef we brha:rae/ - It is spring with her.
- /ha: 3 dmja:je ni:ne/ - He is unaware of
mundanity.
S/he lives in his/her own world.
- [tft hi:sa:b: bu: keese na:kaet/ - S/he takes no
one into account.
She never thinks high of anyone.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Idiom- culture
specific.
The first exaggeratory expression reveals that
the weather is always nice with her as she does
not care about anything disturbing.

Very cheap

- Ibzela:f=/ - It requires no money.

- Ixo: filszki: na:?i:ni:t/. It does not cost even a
fils. Fils is an old Iraqgi currency that is the
minimum currency.

- /be nirxee/. It has no cost. This expression when
used for human beings, it belittles them, while
when used for other entities, it refers to the cost,
i.e. money.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Quantifier — numeral.

- Ixo: br pi:va:zeke na:tfi:t/ - He does not cost
even an onion. This expression is employed to
say that the person does not get respect from
other people.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom — culture-
specific.

Very expensive

- /lgeesa:be/ - He is a butcher. Here, the owner of
the shop who sells things very expensive is
described as a butcher.

He is money- minded. He is a swindler.

- Ima: zerz/- Is it gold?

Pragmatic Function: Emphasis.

Exaggeration Device: Rhetorical question.

Type of Exaggeration: Regular Idiom.

- Ixwi:na: seri: j&/ - It is the blood of head.
Type of exaggeration is an idiom of body part
type.

-/de tfime dika:nzeka: di: v dehemee vee/ - | will
go to another shop then come back.

I will check around and come back to you.

This shows that the customer is only making
a justification to leave the shop because the
product is very expensive so he will go and not
come back.

Type of exaggeration is an idiom of culture-
specific type.

Very tired

- [?&z dhi:la:k tfo:m/ - | am perished.

I am aexhausted. | am wrecked.

- /de beszi: beeret kefan/. You would say he has
been carrying stones.

You would say he has been doing hard

- [je tirf bor dxvheda:/ - He is fermented in
sweat.

He is soaked in his sweat.

Type of exaggeration is an idiom of culture-

specific type.

Very Naive

- Inae tf1 dili:jee nae tJ1 dseeri:jee/. S/he has nothing
neither in his/her heart nor in his/her mind.

S/he is so innocent. S/he wears his/her heart on
her sleeves.

Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom-
specific and Body part.

Recently, the phrase "nothing is in his
pocket™ is added to the saying; therefore, the
idiom is rephrased to /ne tf1 dili;jee ne&e tfi
dseeri:jee ne tfi dbaeri:ke j / - "Nothing is in is in

culture
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his heart, nothing is in his head, and nothing is in
his pocket.”, the former expression can be used
for both males and females, while the second
idiom is male- specific, as in the Kurdish
culture, men are valued about the money they
have; however, this cannot be generalized, but
mostly a convention in the culture.
Asks many questions
- lev dzinsija: tfedkeet/ - S/he makes IDs. If
somebody asks many questions, we usually say
“He makes IDs.”
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Regular Idiom.
A hard worker
- Imefa: higvi:ni: jee/ - She is a bee.

This description is female- specific.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Regular Idiom.

- Imrr bfu:li: vee/- He is dead of work.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Regular Idiom.

There is difference between the above two
statements: the first has a positive connotation
and the work is voluntary by the doer of the
action, while the second statement has a negative
connotation that the work is imposed on the doer
of the action.

Moving a lot

- lweeki: zirketke jee/ - She is like a hornet.

She cannot stand still.

Pragmatic Function: Emphasis.

Exaggeration Device: Simile
Type of Exaggeration:

specific and Body part.

Lies a lot

- [tft dza:ra: ra:stje na:bezi:t/ - S/he never tells

the truth.

Pragmatic Function: Emphasis.

Exaggeration Device: Hyperbole.

Type of Exaggeration: Quantifier.

Idiom- culture

Usually the unmarked utterance is "telling the
truth” and by default it is considered the general
habit of human being; when saying "never tells
the truth”, this utterance violates the general
convention of human interaction to show
exaggeration.

Very shy
- Ixu: nzfet ba:xmvi:t/ - S/he even cannot talk.

- She is so shy to even talk.
- Jlgxeleke feermi:nu:kea/ - S/he is very shy. The
word “shy” in Kurdish is used in its diminutive
form to show exaggeration.
She is disturbingly shy.
- /heft reng gihorriin 31 feerma:da:/.
changed seven colours from shyness.
She is blushed.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Regular Idiom.
Very difficult to satisfy
- /b tf1 tfti: ra:zi: ni:nee/ - S/he is satisfied with
nothing.
She is never satisfied.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Quantifier.

S/he

- Itf1 b dili: ni:ne/ - Nothing pleases his/her
heart.
She likes nothing.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Quantifier and Idiom
of Body Part.
The weather is very hot
- /dinja: ja:t keeli:t/- Mundanity is boiling.
It is blistering hot.
- [?&s so:tim 3germa:da:/ - 1 am burning out of
heat.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.
Type of Exaggeration: Quantifier, referring
to the degree of temperature.
Very poor (Has no money, causes nho harm)
- Jexsi:ree/ - S/he is a prisoner. Causes no harm.
- S/he is harmless.
- Jexsi:re xude/- He is the prisoner of Allah.
Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.
Type of Exaggeration: Idioms,
specific.

Culture-

- lye miri:je/- He is dead.

Pragmatic Function: Emphasis.
Exaggeration Device: Metaphor.

Type of Exaggeration: Regular Idiom.

- /deest kurtee/ - His/ her hand is short. Has no
money.

- Ixo:li: seeree/- Ash is on his head.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Idioms, Body Parts.
Underestimating things or people

47



Journal of University of Duhok.,Vol. 25, No.2 (Humanities and Social Sciences),P 37-51 , 2022

48

- [3ma: fu:la:jae/ - It is the wife of work. There is
a metaphor in this saying that a minor work is
the wife of things. This shows that women are
seen as something really minor in the Kurdish
culture in the past, but now ideologies have
changed so women are no longer seen as
belittled; thus, having gender bias in that men
are given a better status than women.

Pragmatic Function: Emphasis.

Exaggeration Device: Metaphor.

Type of Exaggeration: Regular Idiom.

Sometimes, tense makes a whole difference
in meaning in that the entire speech act changes.
For example, /t& teegsi:ri: nekir/, meaning “ You
did everything” conveys the speech act of
thanking, while the same expression but in the
imperative mood to denote future conveys the
speech act of threatening, /teqsi:ricje nakee/,
“Do whatever you can!”

Speech Act of Threatening

- /de difna; tee birim tu: d3a:reka: di: waebker/-
I will cut off your nose should you repeat that.
Pragmatic Function: Emphasis.
Exaggeration Device: Hyperbole.

Type of Exaggeration: Idiom, Body Parts.
Traditionally in the Kurdish culture, if somebody
made a scandal, his relatives cut his nose. This
traditional practice was on action only for
women as they were the weak members of
society and the symbol of the clans' honour,
especially if they committed adultery that was a
stigma for the whole family.

1.6Conclusion

Having conducted the current study, the
researcher has arrived at the following
conclusions:
1- Hyperbole and exaggeration convey excessive
meaning of more or less, i.e. overstatement or
understatement.
2- These figures of speech go beyond logic but
they are still normalized expressions in
communities; people understand the ideas
despite the abnormality of the meaning.
3- They fall within the domain of pragmatics as
they go beyond the literal meaning.
4- The pragmatic functions of exaggeration, like
emphasis, manipulation, and humour can only be
specified when contextualized, depending on the
context of situation factors.
5- Some exaggeration expressions are male or
female-specific and they can have the pragmatic
functions of humour and sarcasm.
6- There is a slight difference between the terms:
"hyperbole” and "exaggeration”, semantically

having the same meaning while stylistically the
former is a property of literary works.

7- Both plurality and collectivity are very
common in conveying exaggeration.

8- The expressive speech acts have a big portion
of exaggeration.

9- Exaggeratory expressions are more common
in informal situations rather than in formal ones;
that is, they are more social than institutional.
10- Some exaggeratory expressions are male or
female- specific identifying terms.

11- Quantifying expressions play a seminal role
in conveying excessiveness

Appendices

Focus Group Discussion Questions
Introduction
Dear participants

My name is Parween Saadi Abdulaziz, PhD
in English Language and Linguistics. I am
conducting research on Exaggerating and
Hyperbolic  Expressions in  Northern
Kurmanji with Reference to English: A Socio-
pragmatic Study. Please note that your personal
information is to be kept confidential and the
data you provide is for academic purposes only.
Your participation is completely voluntary and
you have the free- will to stop at any stage you
like. Your participation is of high appreciation
by the researcher.

Informed Consent

Kindly provide your approval for recording
this focus group discussion and using the data
you provide for academic purposes.

Examples of Exaggerating and hyperbolic
expressions:

- He laughs a lot.

/peqa: 3 keenja: da:/

/dtri:gen tfu:/

fes mir 31 k&enja: da:/

- He giggles.
ftizq li:qa: wi: bu:/

- Heis clever.

leu to:pae/ - Sihe is a bomb.

/kees neefet xu: lIba:zet wi: pa:vet/ - Nobody can
have the same steps as him.

lgeleke feehraezaja/. He is very experienced.
Personal Information

Age: ...l SeX: viiiiannn,
Educational Attainment: .....................
Mother Tongue: ........coovvviviiiiiininin,
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Nationality: .....coovviiiiiiiiiiiiiiiiiieinnn,
Kindly answer the following questions:
1- Do you often use exaggerating expressions
in your language? Circle the answer.

Yes No
2- If yes, with whom do you usually use
exaggerating expressions?

3- Why do you use exaggerating expressions?

4- Provide, in Northern Kurmanji , as much
as exaggerating expressions for the following
phrases and sentences:

- Very big

- Very scary

- Very weak

- Very calm

- Very poor (no money, not evil)

- Very rich

- Very difficult

- Very easy

- Very generous

- Congratulate people in different occasions
- Sorry, apologize

- Very shy

- Very shameful

- Merciless

- Very tough

- Very tired

- Very tall

- Very cheap

- Very expensive

- He underestimates things or people
- He over estimates things or people
- Very envious

- | told you many times

- | am very angry

- He makes things big

- He minimizes things

- He hides things

- He lies a lot.

- He makes things very long

- He is too sensitive

- He will regret a lot.

- Very ugly

- Very beautiful

- Very sad

- Very happy

- He laughs a lot.

- Very clever

- Very lazy

- Very lucky

- Very unlucky

- Very tricky

- Very Naive

- He is careless

- It is too fragile.

- Heeats a lot.

- He is very slim.

- He is very fat.

- He talks a lot.

- He interferes in women affairs.

- Very fast

- Very slow

- Very cold

- Very hot

- Very inquisitive

- Your food is very delicious.

- A student comes very late to the class.
5- Kindly provide any other exaggerating
expressions from your own apart from the
aforementioned ones.

Thank you for your active participation
Asst. Prof. Dr. Parween Saadi Abdulaziz
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